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The Detergents industry has been seeing significant growth in recent years, driven by growing local
market demand and rising exports to neighboring countries. It is increasingly specialized, due to
changing consumer habits, which calls for greater R&D efforts by producers to meet the needs of
the market, which demanding more and more new and high-quality products.

The Detergents market in Morocco is growing by 5% per year. However certain new products,
especially liquids, are seeing double-digit growth. 

We would like you to give us your opinion about your main business in
Morocco.

Sales Manager - ADI Magreb
Home, Personal Care & Performance Products

What products and/or services do you offer at the Grupo ADI?

The Grupo ADI is specialized in the conception, manufacture and commercialization of raw materials
for different sectors, with several subsidiaries in Europe, South America and North Africa, with
different logistical plants to provide reactive and flexible service to our customers based on
proximity to them.

Regarding the Detergents market in Morocco, we have our subsidiary ADI Center Magreb to
meet the demands of our customers. 

Our catalogue features a wide range of products, from commodities to the specialties we
manufacture. 

Our goal is to make available to our customers a complete technical orientation service through our
technicians, with extensive experience in the sector, along with our specialized and innovative
products, to complement them in their R&D processes necessary to meet, in turn, the demands of
their customers, and even improve their manufacturing and production processes. 

We can highlight our own range of ethoxylated products, providing our customers with both
technical and competitive advantages.



We stand apart from the competition for our engagement with our customers and our
personalized follow-up with them, to help them achieve the objectives outlined in their projects. 

Our products, implemented and tested with our European customers, give them the confidence
to achieve the best results and comply with the most demanding quality standards. In addition, the
proximity of our plant in Spain makes supplying fast and flexible, as we are even able to easily
adapt to their manufacturing plans.

What are the main competitive advantage of your products/service?

We are initially targeting large local producers who are exhibiting sustainable growth, some of
them double-digit. 

At most of them we are already carrying out homologation efforts, especially with products in
strong demand or expectations of strong growth. Thus, our outlook for 2023 is good, and we
intend to be a leader in the sector. 

Mohamed Bazi
Sales Manager ADI Magreb
Home, Personal Care & Performance Products

What are the growth expectations in 2023 in Morocco?


